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Due to the fastening merging of China and 
Hong Kong, marketers choosing to pick up 
more challenges in mainland China, they will 
surely be more earlier to success. However, 
how we can equip ourselves and be recognized 
by mainland enterprises and partners? HKIM is 
the authorized CMARN training provider for 
Hong Kong marketers. HKIM also help them 
attain those marketing professional qualification 
offered by CMARN, for example, the China 
Marketing Manager Qualification Certificate. 

Mr. Ernest Ngai, vice chairperson of HKIM, 
chairperson of the Education Committee, 
visited the representatives of CMARN with the 
troop of Corporate & Education Affairs of HKIM, 
Training Officer Mr. Zheng and Assistant 
Training Officer Mr. Zhou in Guang Zhou. They 
had discussed on how facilitating Hong Kong 
Marketers to work in China. 

The courses HKIM collaborated with CMARN 
will help marketers achieving  the qualification 
of China Marketing Manager, Event Manager, 
Assistant Event Manager, Senior Event 
Manager, Marketing Researcher, Assistant 
Marketing Researcher, Assistant Marketing 
Manager, etc. This trip to GuangZhou is very 
fruitful, HKIM would keep organize courses with 
different legitimate organizations for helping our 
marketers to achieve professionalism 
qualification. 

Text: Ken Cheung ������������
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The Economic Digest held a seminar talking about 
how retailing industry be successful on 28th March. 
Mr. KM Yim, chairperson of HKIM was invited as a 
speaker, pointing out that retailing industries 
should regard fast food shops as a reference in the 
aspects of service, products, images for 
innovations. 
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MTR launched an advertisement by using 
noodle set combo revealing if there are any 
spaces of price cut when combination with 
MTR and KCR. Hong Kong Economic Journal 
quoted Mr. Ravel Wong, HKIM spokesman’s 
opinion that, the advertisement has attained 
the purpose of arousing public attention to the 
above matters. 
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Junior Achievement 
Hong Kong

Company Programme 2006/07
���
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Dora Lee

��
Judge

09:15 
-

12:15
14-Apr
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KM Yim

&'
Ceremony

19:00 
-

22:00
3-Apr

ATV
ATV advertisement award for 
non-governmental organization

()*
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KM Yim

��
Judge

15:00
-

16:00
2-Apr

HKMA
HKMA dinner, invited by Café de 
Carol's invitation

()*
+,

KM Yim

-.
Dinner

19:30 
-

22:00
28-Mar
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