%! 1

HOMG KONG INSTITUTE OF MARKETING

#eE T HR®E

322/ 1048

"# $ % &
( ) # $
| v
'$
( I
% &
% ) %! " + ., - ' , ( .
$. . ! / (D/ 00 + ( " %"* ] * + ( .( n %"* 3 ! ") !!_
$ 1 # 299099999999999999999 4 3 5 222222222222222222222
31" 6 " + 7' " 89:0; 8&= e & & ) | , -

+ " > , @ g A R + ., "O< A 8). ! # 41 + 1

$ " # , " " % ", 1$ " - ; - - -~

89:0; 8< 9<< 20 8 1- B& *3 &

%) 1 X
) *# " = e+ " > - e+ " >
! 6 1 - 2222222222222222222222222222222222222222222 ' 7 " 3"
( " | 22222222222222222 222222222222222222222222

(%$s. " ! $" , " G "l % #11 $ o # % " + #o1- + I %!" " o, " [ "C "

). !, @ * . "" O A8 L + ,, -D #. e g™ '$ c " % , I *.B@ $" ", " ! H#e " pren

" ", =), ! . OA<9 9 ,* " % * s " " *1'$ e " "C.., !'$ s #. -

, R O I %" ! s . ! # S oo I #* " " % " -

* , * $ " -
9<< AD 8
9 AAD 5 i ./ 01 2343
"5 ( o1 - o | 1. T
+
6* -7




